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South Florida tax experts predict
rate hikes in the near future

BYBILL FROGAMENI

While death and taxes are certain, tax
codes are forever changing, That’s a theme
echoed by South Florida tax professionals
looking ahead to 2010 and beyond.

The tax code is influenced b'lp everything
from ideology to the economy to the elec-
tion cycle, so it’s often tough to predict, the
experts say.

One thing that seems
certain, said Daniel Miel-
nicki, a tax attorney with
Berger Singerman in Boca
Raton, is that the US. is
going to have to raise tax
rates in the not-so-distant
future. With record defi-
cits, spending run amok

Mielnicki and a persistent fear of in-
- flation, the government
has to look for additional tax revenue to
cover the nut.

“What's going to happen, in my view, in
my humble opinion, is you're going to see
significant rate increases,” he said. "I think it
has to happen very soon because the closer
Barack Obama gets to the end of his term,
the less likely he is going to want to do it”

With an aging popula-
tion driving more spend-
ing for programs like So-
cial Security and Medicare,
tax hikes are on the way,
agreed Lawrence Ploucha,
a tax attorney with Fort
Lauderdale-based law firm
Atkinson, Diner, Stone,
Ploucha Mankuta & Ploucha.

“The economic condition
of our country says we have to raise taxes,’
he said. "It has to happen, but nobody wants
it on their watch.”

On the personal income tax side, Ploucha
guessed that there would be a rate hike in
two to three years. He was less certain about
business taxes.

The potential changes in 2010 for small
businesszes, Ploucha’s client base, aren't look-
ing that major right now.

“From the small business perspective,
there are not many earth-shaking proposals
out there,” he said.

There is a proposal to provide relief from
the alternative minimum tax for 2010, Plou-
cha noted.

Also, small businesses have to watch out
for changes in how they can expense certain
property such as furniture, computers and
office equipment, said Saul Silverman, an ac-
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the last minute, but, in the meantime, busi-
ness owners may be wise to move capital ex-
penditures up before the end of the year, Sil-
verman said.
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If the bonus depreciation and expensing
changes happen as scheduled, medium-
size businesses — those with annual reve-
nue in the range of $10 million to $15 mil-

lion — would be the hardest hit, Silverman
said. In South Florida, businesses most
likely to feel the pinch include commer-
cial real estate investors, such as hotel and
apartment owners, and restaurant owners,

he said.

As always, the key to negotiating the tax
code for any business is to communicate
with tax professionals, Silverman said.

“Very often, we have clients who do things
and it causes problems because they don't
consult us,” he said. "Make sure you use [tax
professionals] as your advisers, not just in
filling out your returns’’
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